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	[ANCHOR INTRO]

Buddy, Fluffy and Sparky don’t exactly look like the models you’d normally see walking the runway. But then, this is no ordinary fashion show. 

It’s Rescues & Runways, a national campaign by clothing retailer maurices to raise awareness and support for animal shelters and the pets they serve. 

The national kick-off of Rescues & Runways took place in Duluth, Minnesota on August 26th. As Jessica Stauber reports, it was an evening to remember. 

<<<VIDEO>>> 

(video: cute close-up of animals) 

Reporter: They may be a bit short, and have a little difficulty with “the turn” but these pets are giving it all they’ve got. 

<NAT SOT> 

Reporter: They’re walking the runway to raise awareness and supplies for local animal shelters… and these pets are also hoping to find a home. 

David Jaffe/President and CEO, maurices: Being a pet owner myself, I love the idea of taking care of pets that have been abandoned or given up for various reasons. So if we can connect these orphaned pets with new owners, and make both sides happy, that’s a nice thing. :31

Reporter: Throughout September, maurices will be helping animals put their best paws forward, as maurices stores across the country hold similar events. People can enjoy the free fashion shows, featuring local models wearing the latest fall trends and walking with pets that need a family. People are also encouraged to bring in donations of pet supplies for local animal shelters, and a unique charm will be available, too. 


John Schroeder/Senior Vice President of Stores, maurices: The charm is something that we’ve created at maurices and 100% of the net proceeds will go to the ASPCA and their outreach program. :28 

Reporter: The American Society for Prevention of Cruelty to Animals is a resource for shelters across the country. 

Elysia Howard/VP of Marketing, ASPCA: 1:42:50 Through the national outreach program the ASPCA helps shelters with tools, funds, grants and resources to help create positive outcomes for animals at risk in their community.” 1:43:01 

Reporter: And with the tough economy in recent months, there are more animals than ever who fit this category. 

Jim Filby Williams/Animal Allies, Exec. Dir.: 1:51:04 The fashion shows encourage people to adopt at a time when we desperately need new, additional adopters. :10

NAT SOT: dog bark

Reporter: and adoption is exactly what Clock was rewarded with.

Katie Waters/adopting a dog: “The second I saw him, he was just adorable.” 

Clock’s found a new friend for life, and countless others are sure to, as well. 

<NAT SOT> 

With no awkward accidents and only a few hesitant participants, the evening was a huge success and a grand kick-off to the nationwide Rescues & Runways campaign. I’m Jessica Stauber reporting. 

[Anchor Live]

maurices’ goal is to collect 500,000 pounds of supplies for animals shelters, raise $100,000 for the ASPCA and its national shelter outreach program through the sale of the Friends for Life Charm, and ultimately, increase the number of pet adoptions. For more information, visit www.rescuesandrunways.com 
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